
Dealer Website Improvements



During these unprecedented times, it is as important as ever 
to enhance your digital presence.

What can you do to help dealers enhance their dealer 
website?



Images are proven to enhance customer 
engagement. The better and more accurate the 
photos, the greater the engagement from the 
customer. 

Take this time to ensure that you photograph all 
vehicles in your inventory rather than using stock 
images.

TAKE YOUR OWN VEHICLE PHOTOS

Who will conduct the appointment? 
• Recommend manager that can discuss #s 
• Prepare worksheet or Digital Retailing tools before 
the meeting 

Tips for photographing dealer inventory: 



MAKING THOSE VIDEOS IS A GREAT IDEA.

We should ensure dealers are giving the options to dealers to request 
those videos. Especially during the Covid-19 crisis.

WALKAROUND VIDEOS



VLP – VDP : NEED IMPROVEMENT  
Stock picture is not ideal to be different

Car pictures shouldn’t be with snow on them

Try to put pictures as early as possible  



VLP – VDP : GOOD EXAMPLES



WHEN YOU LOOK AT YOUR DEALER’S WEBSITES, WE NEED TO ENSURE THERE ARE 
NO BUGS OR ERRORS

• No broken links

• All the buttons work

• correct retail messaging for that month

• up-to-date about us/contact us information (employees for example)

OTHER ITEMS TO CHECK



COVID-19 MESSAGING
You should ensure all your dealers have their own version of Covid-19 messaging



COVID-19 MESSAGING AND TOOLS
Some dealers are putting pages together on how 

they can deliver cars to the customer’s homes. 

We should ensure that all dealers are able to deliver, 

advertise it in their website.



COVID-19 MESSAGING AND TOOLS



Dealership COVID-19 Response
Google My Business Considerations for your dealers:

Hours: If you are reducing your hours, then ensure it is updated 

in your location hours in Google My Business.

Staffing: If your staff is reduced, set that expectation with your 

customers by making an update in your Google My Business 

posts.

Service: If you are offering “pick-up and delivery” for service, 

ensure that is included in your description and in your posts.

Shutdown: If you are exercising the option to close your business 

during these challenging times, make sure that is clear in your 

hours, posts and on your website.



Temporary closure: In the event that you are closing your 

dealership, you can use the “Mark as temporarily closed” (link) 

option under the “Info” tab of your Google My Business profile.

Dealership COVID-19 Response
Google My Business Considerations for your dealers:

https://support.google.com/business/answer/9790266?hl=en&ref_topic=4596687


COVID-19 Specific Posts: 

● You can now create a “COVID-19 update”, which will be featured more prominently within your 

Business Profile (link). 

● Navigate to the “Posts” tab from the GMB management console and look for the “COVID-19 

update” post type.

Dealership COVID-19 Response
Google My Business Considerations for your dealers: 

https://support.google.com/business/answer/7342169?p=covid_posts&visit_id=637211763412152638-816716298&rd=1#covidpost


Enhance customer engagement by offering virtual 
tours through tools like Zoom, Skype, Facetime, etc. 

Ensure that you advertise this service on your 
website and include a link to an appointment 
scheduler. 

VIRTUAL VEHICLE TOURS

BOOK A  VIRTUAL 

VEHICLE TOUR



INSIGHT 



THANK YOU 


